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SDGs Measure?

Government’'s environment,
soclal & governance
credentials
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ESG Measures?

Businesses' environment,
soclal & governance
credentials
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Why ESG Is Relevant
to Exporters?



Employees

3.Rising
Consumer
Expectations

1.International 2.Stakeholder
Policies Pressure
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Policies: Free Trade Agreement (FTAS)

MATRADE
Malaysia has signed 16 FTAs and implemented 14 FTAs (7 bilateral FTAs and 7 regional FTAS).
ia- Malaysia-Chile Free Tr Agreement (MCFTA
ASEAN-Korea Free Trade Malayia New Z(?[alarll\ldzg_rrie Trade alaysia-Chile Free Trade Agreement (MCFTA)
Agreement (AKFTA) g.reer.nen ( )

_ _ _ Touched briefly in the “Preamble” chapter Article 9.5 (Environment): The aim of cooperation will be
Article 11 (Environmental Industry):  regarding awareness that economic development, the prevention and/or reduction of contamination and
Economic development, social social development and environmental protection degradation of natural resources and ecosystems and

progress and environmental
protection are key pillars of
sustainable development.

are components of sustainable development and  rational use of the latter; through developing and endorsing
that free trade agreements can play an important  mutually agreed special programmes and projects dealing,

role in promoting sustainable development.. inter alia, with the transfer of knowledge and technology.
2006 2010 2012
— cont’d...
1993 2008 2011
ASEAN FEree Trade Area Malaysia-Japan Economic Malaysia-India Comprehensive
(AFTA) Partnership Agreement Economic Cooperation Agreement
MJEPA MICECA
Article 2 (d)(2): To enhance _ ( ) ( )
technical joint cooperation to better Article 40 & 41: Both Governments agree to Brief mentions of preserving environmental
manage, conserve, develop and cooperate in protecting the environment and safety.

market forest resources. supporting sustainable development. 10
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Policies: Free Trade Agreement (FTAS)

Comprehensive and Progressive Agreement

for Trans-Pacific Partnership (CPTPP) Regional Comprehenswe Economic
Partnership (RCEP)
Chapter 23: The CPTPP “reaffirm the importance of
promoting sustainable development” and social issues Article 18.6 (1)(c): The creation of RCEP’s ‘Committee on
that can be classified as sustainable development- Sustainable Growth’. This article shows that the agreement
related topics, such as labour rights, gender equality or recognises the importance of sustainable development.

environmental protections.

2018 2020 75

NET
ZERO
2015 2019 2022
_ EU-Malaysia Partnership and
Malaysia-Turkey Free Trade ASEAN-Hong Kong Free Trade Agreement  Cooperation Agreement (EU-MY PCA)
Agreement (MTFTA) (AHKFTA)
Article 9 (10): Cooperation in addressing  Chapter 9, Article 3.2(c) mentioned that ‘In determining the Signed on 14 Dec 2022. Cooperation in
concerns that include climate change, appropriate level of contribution to the Work Programme, multiple policy areas — enV|ronment,
conservation of natural resources, the Parties shall take into account the appropriate level of transport, trade and employment. Valid for
environmental awareness, etc. contribution to ensure the co-operation remains relevant five years.

and sustainable. 11
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ESG-related Policies & Targets

CARBON BORDER

EU REGULATION ON EU CORPORATE DUE DILIGENCE ADJUSTMENT MECHANISM
PACKAGING AND DIRECTIVE (CBAM)
PACKAGING WASTE Companies are required to meet due diligence obligations

_ _ with respect to human rights and environmental standards  carpon tariff on carbon intensive products,
EU Regulations on packaging cover all types and provide for an enforcement mechanism with possible  such as cement, fertilizer, plastics and
of packaging and packaging waste placed in sanctions and civil liabilities for non-compliance, adopted electricity, imported by the European Union,
the European market, effective 3 July 2021 23 Feb 2022 begin to operate from Oct 2023

2021 2022 2023

V

2025
MALAYSIAN
2012, 2015, 2018 2022 2023 TARGETS
ANTI — SLAVERY LAWS EU DEFORESTATION REGULATION THE GERMAN SUPPLY CHAIN T o anenianle ooy
USA, California Transparency in Supply EUDR - the EU reached an agreement on a DUE DILIGENCE ACT installed capacity mix by
Chains Act (TSCA) 2012 new law to prevent companies from placing German companies are required to 2025. Reduce  carbon
UK, Modern Slavery Act 2015, commodities linked with deforestation and establish risk management systems, intensity (against GDP) by
Australia, Modern Slavery Act in 2018 forest degradation, onto the EU market, or remedy human rights violations, establish  45% before 2030.
exporting them from the EU - 6 Dec 2022. grievance processes and report on their 12

progress, effective 1 Jan 2023



Policies: ESG-related Regulations ﬁﬁm

CBAM

b EU CBAM Framework

2026 onwards (Final Phase)

EU importers will be required to report
the amount of embedded emissions in
their imported goods and pay the
comresponding amount of CBAM

Implementation Timeline

2023-2025 (Trial Period)

EU Importers will be required to
report the amount of emissions
embedded in their imported goods
without paying levies

Impact of CBAM on Malaysian

Lt exporters if it’'s Business-As-
h b Usual:

* Risk for Malaysian businesses

e ——

. certificates. s Domestic (EU) Foreign companies to be disadvantaged in EU
Wave 1: Cement, Wave 2: Glass, pulp & paper, Long-term: companies l compared to emissions
iron, steel, aluminium, consumer appliances, rubber & Other metals, standard compliant countries
fertilizers, electricity plastics, pharmaceuticals, fuels, food Yes Are equivalent (eg: Singapore and Thailand)
engineering products, construction, i .
au?bmoti\reg P products l cllrnatemsé??ndards . Rising cost from CBAM
penalties on non-compliant

Partially Malaysian exports to EU

= If reporting and monitoring
emission efforts by exporters
were to be stepped up only near

Total Malaysia
exports to EU
to the scheduled phasing in of

CBAM Wave 1
3,204 Compliant with
L] I EU standards
CBAM Wave 2 in 2026, it will

CBAM Wave 2 62 6% risk Malaysia undergoing a
(20286) ' May require top Carbon Border disorderly transition

e G =T = Transition risks are amplified by
. compliant due
Potential long- C11.6% the general lack of awareness of
-— CBAM among businesses and
A policymakers
Other Exports - 22.6% EU market = SMEs are especially vulnerable
to these risks

13
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Stakeholder Pressure — Multiple i A

MATRADE

Internal

External
stakeholders

stakeholders

Buyers

Employees \ I /

/'

' m '0_0 . Financers, Creditors

/ Company \ and/or Investors
owners I

Suppliers Shareholders

Society/Consumers

Government

Managers
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Stakeholder Pressure — Government Ve d
Sustainability Standards by Export Destinations (Region), 2023 MATRADE

238

188 184

164 166
163

138

Africa Asia Oceanic Central America Europe North America South America

Source : ITC Sustainability Map

With the rising importance of sustainability in international trade, the global value chains are
Increasingly governed by sustainability standards.

15



Stakeholder Pressure — Government
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https://youtu.be/cpYhgqPRivw

Stakeholder Pressure — Buyers

771
Fortune 500 companies

THE GLIMATE TARGETS

: 5
OF FORTUNE 500 COMPANIES
CLIMATE TARGET TYPE

CARBON NEUTRAL

2000
2010
Achieved when a company completely Zied
offsets its greenhouse gas emissions.
2030
RENEWABLE 100% (RE100)
Achieved when a company relies
on 100% renewable energy. 2040
' SCIENCE BASED TARGETS (SBT)
ﬂL@ Emissions are reduced in line with 2050
the need to keep global warming
below 2 degrees Celsius.
D"Dicb
Vatural Capital a eutsch
Source : https://www.forbes.com/
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Stakeholder Pressure — Consumer Expectations € ZZ1

MATRADE

« 91%* of global consumers expect companies to operate
responsibly to address social and environmental issues.

 84%** seek out responsible products from companies that
use socially responsible business practices

« 90%*** would boycott a company Iif they Ilearned of
Irresponsible or deceptive business practices

*CONE (2015), Ebiquity Global CSR Study; Accessed through https://www.conecomm.com/research-blog/2015-cone-communications-ebiquity-global-csr-study)
**Ipsos (2020), “What Sustainability Means to Pack & Product Testing”

*** Ziynet Boz, Et Al (2020), Consumer Considerations for the Implementation of Sustainable Packaging: A Review; Accessed through https://www.mdpi.com/2071-
1050/12/6/2192/pdf

18


https://www.conecomm.com/research-blog/2015-cone-communications-ebiquity-global-csr-study

Stakeholder Pressure /7

MATRADE

Increasingly

Direct Lo " o~ ~. governed by
Exporter )/ S sustainability
’ \ standards, global
! \ buyers and
consumers are
shifting their

\ ! purchasing
\ /! preferences to
N e companies that
Ny sptadl demonstrate sound
"""" ESG standards.

19
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What Should You Do?



What Should You Do? 2

CRISIS

(DANGER) (



What Should You Do? /7

MATRADE

Sustainable Export Agenda

e - \ P o
~ Safeguard Supply | Leverage On Demand |
(Current Exports) | .~ (Future Exports) |

S S —— s . . . . . . . . . . - . . . . . . . . . .

P e e e T Y

Risk of Being Frozen Out of
Global Supply Chain

_________________________________________________________________________________________________________

ESG Compliance

22



Current Exports — Compliance T4

MATRADE
Mapping of Main Standards on Corporate Sustainability Reporting & Disclosures

—i Requirements

AR 1 AR A oA e AR e A

<----+» Complementarity / Collaboration

e GUIDING PRINCIPLES
OECD Guidelines ON BUSINESS

for Multinational Enterprises AND HUMAN RIGHTS

Sustainability
% SUSTAINABLE F g
Framework 1S0 26000 &8 i ohment GLIALS
H
EU Taxonomyv E
UK, NZ, CAN... mes EU CSRD (replacing current NFRD) ;
WORLD ‘
ESG/Sustainability reporting, ECONOMIC EBEFRAG ... & SDG Impact
Shmricae s vaggsuﬁhg Stakeholder — ) AR
3 Value R MMgvortw“g‘ i Capitalism: Common ESRS o '
Foundation ESG Metrics EU Sustainability GSSB ‘ ‘
A Reporting Standards
H v
: . N SCIENCE
Climate report'ng Standards :CJILT:;X.CU'L TC m & GREENHOUSE & & BASED
Standards i GAS PROTOCOL /' TARGETS

Board

(reporting principles & metrics)

Net Zero Standard

- -----

il _ Other academic integrated models:
TIN
D

Integrated Reporting Initiatives k E ) canmans el e
NERSTSIDE. INTEGRATED i
(incl. multi-capitals models) RERE T <|R> ': eing | ‘ e act Weighted Accou
- apitals models 2 - ba'angmagnce Impact Weighted Accounts...

@ 2021 Deloitte & Associés - J. Rivals — v. 21 Dec 2021 23



SUStalnable Reporting instruments referenced in stock exchange guidance documents
Stock Exchanges
Initiative

09 Exchanges =
with written ESG .
Reporting
Guidance

G)

RI
96%

w
>
w
[vs]

= o
& S
(w5 o

The Global Reporting Initiative (GRI): Founded in 1997, GRI Standards are the most widely adopted global standards for sustainability reporting. They feature a
modular, interrelated structure, and represent the global best practice for reporting on a range of economic, environmental and social impacts.

The International Integrate d Reporting Council (IIRC): Founded in 2010, the IIRC has created a framework that seeks to integrate sustainability and traditional
financial metrics in a single corporate disclosure.

The Sustainability Accounting Standard s Board (SASB): Born out of responsible investment research at Harvard University in 2012, SASB seeks to establish and
improve industry-specific metrics for investors in the United States.

The Climate Disclosure Project (CDP): Founded in 2000, CDP focuses on climate reporting, forests and water security through annual questionnaires and scoring.

The Task-Force on Climate -re late d Financial Disclosure s (TCFD): Founded in 2015, TCFD considers the physical, liability and transition risks associated with
climate change to establish recommendations for consistent disclosures on climate-related risk.

The Climate Disclosure Standards Board (CDSB): Founded in 2007, CDSB is an international consortium of businesses and environmental NGOs that offer a
framework for companies to report on environmental metrics with the same rigor as financial metrics, in annual reports or 10-K filings. Specifically, it recommends
utilizing CDP data with its framework to fulfill TCFD’s recommendations.



Largest stock exchange operators worldwide as of March 2023, by

market capitalization of listed companies (in trillion U.S. dollars)

NYSE, United States 25.15

NASDAQ, United States

18.99

Shanghai Stock Exchange, China 7.24

Euronext, Europe 6.72

u-l I
)

Japan Exchange Group

Shenzhen Stock Exchange, China 5.12

Hong Kong Exchanges 4.7

MNational Stock Exchange of India 3.28

LSE Group, UK

TMX Group, Canada 2.92

11



BURSA'S Guidelines: 11 Indicators

& standards

* Percentage of employees
received training on anti-
corruption

* Percentage of operations
assessed for corruption-
related risks

+ Confirmed incidents of
corruption and action
taken

Total amount invested in the
community where the target
beneficiaries are external to
the listed issuer

Total number of beneficiaries
of the investment in
communities

* Percentage of
employees by
gender and age
group, for each
employee category

* Percentage of
directors by gender
and age group

* Total energy

consumption

5

Health/Safety

* Number of work-
related fatalities

* Lost time incident rate

* Number of employees
trained on health and
safety standards

y71

MATRADE

Total hours of training by
employee category
Percentage of employees
that are contractors or
temporary staff

Total number of
employee turnover by
employee category
Number of substantiated
complaints concerning
human rights violation

11

Supply Chain Mgmt Data Privacy & Security m

* Proportion of spending
on local suppliers

Source: MITI

* Number of substantiated

complaints concerning

breaches of customer privacy

and losses of customer data

* Total volume of

water used

Environment Social Governance

* (i) total waste diverted

« (ii) total waste directed

Total waste generated,
and a breakdown of the
following:

from disposal

to disposal

Scope 1: tonnes of CO2e
Scope 2: tonnes of CO2e
Scope 3 tonnes of CO2e

(at least for the categories

of business travel and
employee commuting)

26




OPPORTUNITIES: Future Exports cffl
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Future Exports - Green Economy /7

MATRADE

* The US Inflation Reduction Act will mobilise over USD 360 billion by 2032

« Japan's green transformation plans aim to raise up to JPY 20 trillion — through
‘green transition' bonds.

*India has put forward the Production Linked Incentive Scheme to enhance
competitiveness in sectors like solar photovoltaics and batteries.

« China’s pipeline of announced investments in clean technologies exceeds USD
280 billion.

* The UK, Canada and many others have also put forward their investment plans
In clean tech technologies.

2Q
0O



Big Companies
Going Green
—of {oK:

— 0o

Hence Green Procurement
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Sustainable Agricultural produce
Walmart promotes sustainable agriculture

Walmart produce sustainable dairy and meat
Collaboration with U.S round table for sustainable beef
and Nature Conservancy. It also plans to reduce GHG
emissions in the dairy industry by 25% by 2020.

Walmart keep eye on Sustainable Seafood sourcing
Farmed, fresh and frozen, and wild seafood is sourced
according to the Walmart Seafood Policy which is in line
with sustainable seafood. Suppliers are encouraged to
work towards sustainable certification or an Aquaculture
Improvement Project.

Walmart launch green finance initiative with HSBC
Walmart and HSBC have teamed up to incentivize
suppliers of Walmart to opt for sustainable practices.
HSBC will offer lucrative financial packages to suppliers
of Walmart who will be able to demonstrate plans to cut
down greenhouse gas emissions. This initiative will
increase productivity and also lower the cost of
suppliers, which is a win-win for environmental
protection.

30



Nestlé Malaysia
Commercial operations in
FAS T Malaysia since 1912
& public listed since 1989

Produces over 500 halal products with :
leading household brand names such as |

MILO, MAGGI, NESCAFE

Over RM6.7 billion
in turnover 2022

. Operates

6 factories and

. aNestle

. Distribution -
} Centre =

Source: Nestle Malaysia Berhad

Biggest Halal

Producer in the Nestlé
world and is the Global v
Centre of x

Halal Excellence

Employs more than 5,000

Malaysians

20% of our total production
is exported to more than
50 countries

across the world

31



NET ZERO ROADMAP:

NESTLE MALAYSIA AND SINGAPORE

Our contribution
to a greener
future

In Malaysia and Singapore,
we have emitted 2.5 milfion
tonnes of greenhouse gas

‘_&Bﬂmm 2018* and

15,700 tonnes of
plastic.
Now that we know the
extent of our impact,
we knaw the road ahead

Wi rf*n ur scale, pra;( nce
and loc !' ce,
are committad and well
equipped to lead the

B

Our sustainability journey: moving faster & scaling up

Further down the greener path, we will invest in new technologies and make fundamental changes to the way we operate.
We are accelerating our work in multiple areas to drive carbon and plastic neutrality. We're also exploring regenerative agriculture

across our supply chain through our engagements with farmers and our suppliers.

Our milestones & key initiatives

Platic Reduction
(Reduce. Resive & Recrcin) Rafeeusts ion & Aeguneation
Bt 3 miflben troes in
3 wars (by 2027) undes
P ect RiSent

‘Reducs watee contumption Cut virgin plastic in ow
 per tonne o ww = third

e wnarative mprs s el

oull farmer connect activities

@) %o ourpackaging
- rECytatie of reusable by
o Inerense oneryy clfciency 2025

hantlé Chilli Oy
« Bestié Poddy Club
@ Introduce and scale up rPET and BESCAFE Growe Respectfully

Optimise logistics & PP across al product relevant ranges

CO, emissions

@ Paper-basad solations
whare Jpp¥cable

Adopt Renewabie Eneray Plastic Recovery § Circularzy

Delivering our promise

operations.

We will balance any remaining &
fostering sustainable solutions tF
Loemmunication. Engagement & and the planet.
Public Awatenein

Onpack reeyeling
gusseiinas In atl products

e MILD & Mum

ndurn jon >

O MILO to showcase our efforts
by becuoverg the carbon &
plastic nautral beand in Malaysia

by 2025

Advanced agricultural techniques will deliver a
regenerative food system at scale, supported by
zero emission logistics and green company

Plastic Reduction

Cut virgin plastic in our

rétycfabfe or reusable by

2025

OUR NET 2.5 ROADMAP

Moving Scaling up Delivering our
faster promise

Plant 3 millic

3 years (by

. v— @ _Regenerative

our farmer c(
* Nestlé Chil

INdustry journey towards
a greener future

* Nestlé Pad
« NESCAFE !

L @ Seale up our maln Indttatives:
t ol out Dope-to-Door Collection & Recychng Proy . ame
The CAREton Project

Introduce and scale up rPET and
rPP across all product relevant ranges

R tection prof B
Shltel te cor Nowt o River plastic collection projects i 2 8

BybBAIEV hptons as

By 2050 we will r}
from 3022

oo SR e — 71 . By 2025, we
B el T DTN ===Ssaill reduce our
emissions by*20%, and By 2030, we

achieve plastic neutrabity | will reduce our
emissions by 50% z e r‘
o *The CAREton Project
=" River plastic collection projects

‘ T
< w— | S——
b gu— —

S

Paper-based solutions
where applicable

mm Prth 1o 2aro eminsions by 2050

Plastic Recovery & Circularity

— Business as usual
"Lasatnn par for Mol Zer Read=og

Scale up our main initiatives:
* |Door=to-Door Collection & Recycling Programmé

Source: Nestle Malaysia Berhad




Nestle’s Key Actions Across their Supply Chain

Sourcing our
ingredients sustainably

Working with farmers, suppliers
and communities to source ways
that protect ecosystems, reduce
emissions and enhance livelihoods.

Transforming

our product portfolio

Creating new, low-carbon products,
and reformulating existing ones
using ingredients and processes
that are good for both consumers
and planet.

© Nestié Malaysia Berhad

Source: Nestle Malaysia Berhad

Evolving

our packaging

Packaging helps keep our food safe
but causes waste. Investments in
packaging innovations and new
business models help keep waste
out of landfill.

Using renewable energy

to manufacture our products
Making products more sustainably
by switching to renewable
electricity, using more renewable
fuels and investing

in energy efficiency.

Driving toward
cleaner logistics
Optimizing routes, filling vehicles
more efficiently, switching to
low-emission fuels and renewable
electricity and using more
rail transport.
A 83
- am

Removing carbon

from the atmosphere

Using nature’s own solutions such
as agroforestry, soil management,
and restoring peatlands and forests
to lock GHGs in the ground.

Moving toward
carbon-neutral brands

As consumers demand increasingly
transparent and sustainable
products, our brands will continue
to adapt, embracing sustainability.

Using our voice

to galvanize action
Forging deep engagement

on climate issues with farmers,
industry, governments, NGOs
and communities.

Nestleé Good food, Good life

33
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Future Exports - Innovation T4A

MATRADE
National Trade Blueprint (NTBp)

" VISION

,,,,,,,,,,,,, === To position Malaysia as a Dynamic and Pre-eminé‘ﬁf“““"--——----____m
Trading Nation through Sustainable Export Development

KEY PRIORITIES

TaY
T (N D=0l
Himit @; O-._..D _ ils _
Increase Exporting Increase High Value Diversify Export Improve Export
Companies Export Goods Products Ecosystem

STRATEGIC THEMES

BUILD GROW COMPETE
X Improve the operating /III Enhance capacities for ? Expand Malaysia’s established
environment for all exporters export promotion excellence of products to
greater heights

STRATEGIC THRUSTS
SR SN SN N 5 724 S W 8 a4
il it im, gt [Nl im, gt (TP
Strengthening Uplifting Export Elevating Harnessing Facilitating and Promoting Driving Growi Pursuing
Export Ecosystem Capacity and Malaysia's Growth Through | Widening Market | Malaysia’s Brands Through Sustainability and
Capabilities Strengths in Technology & Access and Product Investment and Innovation
E-Commerce Export
Diversificatio

il (8
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MATRADE’S KEY INITIATIVES IN THE
7] (2019 - PRESENT)

gme Global Compact (", LAUNCHOF MOUSIGNING MOC SIGNING WITH //
&) e S S.AV.E. WITHCIMBON MGTC & CIMB 4/
! ‘ PROGRAMME S.A.V.E _ e
I CIMBISLAMIC o ~ Mcivs Malaysian Green COLLABORATION WITH
Sustainability- Capacity Exporters Database SOLID WASTE AND PUBLIC
Ready Exporters Development development and CLEANSING MANAGEMENT
FORMATION OF Conference with Programme on cooperation CORPORATION (SWCORP)
MATRADE UNGCMYBand green financingand ™\ MALAYSIA
SUSTAI NABILITY CIMB Islamic market access qeen’ Tesh = C IMB
TASKFORCE JUNE -
2019 1I9NOV 4FEB \ SEPT | FUTURE
2019 4 2020 / 2021 2022 A
24 0CT 2019- § 16 AUG JAN N
2019 2020 2022 2023
MATIOMAL 51 B R
EXPORT AMBE ees MIDA  kppG'  STAKEHOLDER ON-GOING INITIATIVES
SUSTAINABLE ey ENGAGEMENT . Greening Susoly Chain Initiag
NATIONALEXPORT EXPORTERS (@) U[N| reening Supply ain Initiatives
DAY 2019 DEVELOPMENT Sustainability (GxSCl)
Agenda, « Government Sustainability
Pivoting policies, WEII;IIINOA?{R&I‘I;‘I?EE Understanding Issues Engagement Programme (GSEP)
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ESG-specific Funding

Name Agency No.
Low Carbon Transition Facility (LCTF) BNM/Banks 1
High Tech & Green Facility (HTG) BNM/Banks 2
SRI Sukuk SC
Green Technology Financing Scheme MGTC No.
Sustainable & Green Biz Financing (SGBF) MIDF 1
ESG Financing for Sustainable Mobility MIDF 5
e : 3
ESG-specific Incentives 4
Name Agency S
MyHijau Mark MGTC 3
Green Income Tax Exemption (GITE) MGTC 3
Green Income Tax Allowance (GITA) - Assets MGTC
Green Income Tax Allowance (GITA) - Project MIDA No.
Green Income Tax Allowance (GITA) - Services MIDA 1
2
3
4

e

MATRADE

Enablers — Standards Certification

Name
High Impact Strategic Fund (HISF)

Services Export Fund

Agency
MIDA
MATRADE

Enablers — Digital & Technology

NETlE]

SME Automation55 & Digitalisation Facility (ADF)
Soft Loan Scheme for Automation and Modernisation
(SLSAM)

Applied Innovation Fund

Technology Development Fund

Soft Financing for Digital and Technology (SFDT)
Industry4WRD Intervention Fund

SIRIM-Fraunhofer Programme
SME Technology Transformation Fund (STTF)

Enablers — Capacity Building
Name
RiISE4WRD for Industry4WRD
High Impact Strategic Fund (HISF)
Green Academy Training
Action Centre for Sustainable SMEs (ACCESS)

Agency
BNM/Banks

MIDF
MOSTI
MOSTI

MIDF
MIDA

SIRIM
SME Bank

Agency
HRD Corp
MIDA
MGTC
SME Corp
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Key Takeaway ¢ﬂﬁm

It IS not survivablility versus
sustainability.

Sustainability = Survivability!
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Your Link To World Markets
Contact Us For Further information:

Menara MATRADE, Tel: 03 6207 7077 info@matrade.gov.my
Jalan Sultan Haji Fax: 03 6203 7037 @ jai@matrade.gov.my
Ahmad Shah, HP: 0196541703

50480 Kuala Lumpur
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