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MALAYSIA’S TRADE 
PERFORMANCE OF 

PLASTIC PRODUCTS
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TRADE DRIVES THE MALAYSIAN ECONOMY

1970's 1990's 2022

RM9.45 billion
TOTAL TRADE:

RM158.76 billion
TOTAL TRADE:

RM2.848 trillion
TOTAL TRADE:
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OVERVIEW OF TRADE PERFORMANCE FOR 2022
Malaysia’s trade continued its stellar performance in 2022, registering the highest value for trade, exports, imports and trade
surplus. Trade, surpassed RM2 trillion for the 2nd consecutive year and registered the fastest growth since 1994. Exports exceeded
the projection in the Twelfth Plan, 3 years ahead of the target while imports breached RM1 trillion mark for the 1st time.
Trade surplus was posted since 1998.

TRADE

RM2.848 tril
↑27.8%

EXPORTS

RM1.552 tril
↑25%

IMPORTS

RM1.297 tril
↑31.3%

TRADE SURPLUS

RM255.1 bil
↑0.6%

68% of exports 68.8% of imports

USA

RM167.16 bil

↑17.5% (10.8%)

EU

RM126.31 bil

↑21.8% (8.1%)

Japan

RM98.24 bil

↑29.6% (6.3%)

Taiwan

RM106.07 bil

↑41% (8.2%)

USA

RM100.42 bil

↑34.4% (7.7%)

EU

RM90.22 bil

↑17.7% (7%)

ASEAN

RM452.9 bil

↑31.8%* (29.2%**)

China

RM210.62 bil

↑9.4% (13.6%)

ASEAN

RM319.1 bil

↑37.1% (24.6%)

China

RM276.5 bil

↑20.7% (21.3%)

64.5% of exports 62.6% of imports
E&E Products

RM593.49 bil

↑30.2% (38.2%)

Palm Oil (Agriculture)

RM96.53 bil

↑27.3% (6.2%)

Petroleum Products

RM163 bil

↑69.4% (10.5%)

Chemical Products

RM80.61 bil

↑14% (5.2%)

E&E Products

RM393.8 bil

↑25.2% (30.4%)

Petroleum Products

RM148.72 bil

↑66.1% (11.5%)

Machinery Equipment

RM89.38 bil

↑30.2% (6.9%)

Chemical Products

RM115.51 bil

↑19.6% (8.9%)

Manufactures of Metal

RM63.85 bil

↑17.8% (4.9%)

LNG

RM67.99 bil

↑78% (4.4%)

Notes:
1) * % growth in 2022 compared to 2021
2) ** share to total exports/imports
Source: DOSM
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TRADE PERFORMANCE OF PLASTIC PRODUCTS (2022)

TRADE

RM32.8 bil
↑11.5%

EXPORTS

RM17.26 Bil
↑8.1%

IMPORTS

RM15.54 bil
↑15.6%

TRADE SURPLUS

RM1.72 bil
31.8%

Exports of Plastic Products TOP 5 MARKETS 

Japan

RM1.93 bil (↑5.1%)

Singapore

RM3.23 bil (↑8.2%)

USA

RM1.74 bil (↑6.7%)

Australia

RM1.64 bil (↑15.7%)

Indonesia

RM1.23 bil (↑17.0%)

0.09

0.10

0.47

0.67

0.99

3.26

4.92

6.77

Monofilaments, rods, sticks & profile shapes, of plastics

Furniture & fittings for furniture of plastics

Builders' ware of plastics

Floor, wall or ceiling coverings, household articles &…

Tubes, pipes & hoses of plastics

Other articles of plastics, nes

Containers of plastics (incl. stoppers, lids, caps)

Plates, sheets, film, foil & strip, of plastics

RM Bil

39.2% of total plastic products exports

Source: DOSM

(↑5.4%)

↑

(↑5.7%)

(↑6.5%)

(↑28.9%)

(↑16.2%)

(↑27.4%)

(↑75.8%)

(↑25.0%)



NATIONAL TRADE 
BLUEPRINT

(NTBp)
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Why are Exports Important?

01 02

04 03

Provides great opportunity

to expand into new 

markets. Malaysian

products and services are 

exported to more than 180 

destinations

Employment creation 

and income growth, with 

about 40% of jobs in 

Malaysia linked to 

export activities

Malaysia is one of the 

most open economies 

in the world with 

trade-to-GDP ratio 

averaging over 

130% (export-to-GDP 

ratio: 70%)

Generate export earnings:

> RM1.5 trillion
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A Comprehensive 5-year Action Plan 
(2021 – 2025)

• To increase Malaysia’s exports 

competitiveness through improved 

business ecosystem 

• To position Malaysia as a Dynamic & 

Pre-eminent Trading Nation through 

Sustainable Export Development
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Initiatives under NTBp that bring benefits to exporters
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Market Access Digitalisation Sustainability

• Increasing the ceiling amount for

Market Grant Development (MDG)

from RM200,000 to RM300,000

• Export promotion for plastic

companies at key international

trade fairs such as K-Fair (2022) and

Compamed (2022).

• International Sourcing Programme

(INSP) whereby business meetings

are organised between Malaysian

suppliers with foreign buyers.

• Mid-Tier Companies Development

programme (MTCDP): to accelerate

MTCs’ export growth and to

strengthen their core business

functions

• eTRADE Programme: Export via

eCommerce.

• MATRADE Digital Trade Platform

(MTDP): an interactive trade

platform serves international buyers,

Malaysian exporters and SMEs.

• MATRADE Digital Learning (MDL):

a guide to exporting through online

course.

• Sustainability Action Values for

Exporters (S.A.V.E): capacity building

activities to enhance the awareness on

sustainability.

• Greening Export Supply Chain

Initiatives (GxSCI): engagement

programme with industry associations

and large exporters to green the

industry supply chain.

• Government Sustainability

Engagement Programme (GSEP): a

series of customised mini-conferences

between government and stakeholders.

• Government Green Procurement

(GGP): to support the local business

community to generate value from any

investment into green products and

services.



COMPREHENSIVE AND 
PROGRESSIVE AGREEMENT 

FOR TRANS-PACIFIC 
PARTNERSHIP (CPTPP)
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Background of CPTPP

The CPTPP was subsequently signed by all 11-member countries on 8 March 2018 and the CPTPP has

come into effect for Malaysia on 29 November 2022.

A gold standard FTA - high quality trade agreement that confers preferential treatment to its members

Comprehensive scope - 30 Chapters covering rules/ disciplines on Trade in Goods and Services,

Investment, Electronic Commerce, State-Owned Enterprises, Intellectual Property, Government

Procurement, Labour and Environment.

Signatory Countries (11)1

2

3

Brunei

Canada

Singapore

Peru

Japan

Australia New Zealand

Malaysia

Chile

Mexico

Viet Nam

United Kingdom

China

New Application (3)

Taiwan
Market access - preferential access to

Canada, Peru and Mexico and additional

access to the other CPTPP countries

Wider sourcing channels for raw materials at

competitive prices

Increased investment attractiveness and local

capability development

Lower costs and ease of exporting due to

harmonisation of customs and reduction of

technical barriers

Impact on key economic sectors

Malaysia External Trade Development Corporation

Source: The Star



Projection of net economic gains from Malaysia’s participation in the CPTPP 

Impact on GDP
• Cumulative GDP gain of USD56.5 billion over the period of 2021 to 2030 
• Increase in GDP by 1.9% in 2030
• Increase in GDP of up to 4.2% in 2030 (with the accession of China and 

the UK) 
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Impact on Trade
• Malaysia’s exports are projected to reach USD354.7 billion in 2030

(2.7% increase from the Baseline) 

• Trade balance remains in strong surplus at 8.5% of GDP in 2030

Impact on Investment
• Additional investment of USD112.3 billion over 2021 to 2030



Malaysia enjoys new and additional market access to CPTPP countries

Preferential access to Canada, Mexico and 
Peru (countries with which Malaysia does 
not have FTA)

• Malaysia is a competitive producer/ exporter and 
has Revealed Comparative Advantage (RCA)
against the three countries in 5 sectors:
▪ E&E

▪ Palm Oil 

▪ Chemicals

▪ Optical and Scientific Equipment 

▪ Plastics 

• Malaysia has the potential to increase exports to 
the three countries in the above sectors, as import 
duties are reduced and eliminated.

• E.g. Import duties for E&E products will reduce from 
a maximum of 9% for Canada, 20% for Mexico and 
9% for Peru to 0% by 2029.
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Increased market access to Japan and 

Vietnam 

• The reduction and elimination of import duties 

increase price competitiveness.

• Currently, Japan and Vietnam impose import duties 

on Malaysia’s processed food and beverage 

products.

• In addition, Japan also imposes import duties (0 -

21.3%) on Malaysia’s chemical products .



CPTPP can improve sourcing channels for raw materials at competitive prices

CPTPP provides local companies with wider

sourcing options at competitive prices

• Elimination of import duties will reduce

production costs and increase the price

competitiveness of Malaysia’s exports

• Local companies are able to source raw

materials from CPTPP countries

• This is particularly beneficial for sectors

with high reliance on imported inputs
such as:
▪ E&E

▪ Plastics

▪ Machinery and Equipment

▪ Optical and Scientific Equipment
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Malaysia is able to enhance environmental standards and capacity in
key environmental issues

Environmental provisions

• Promote mutually supportive trade and

environmental policies

• Promote high levels of environmental protection

and effective enforcement of environmental laws

• Enhance the capacities of the CPTPP countries to

address trade-related environmental issues,

including through cooperation
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Benefits

• Cooperation with CPTPP countries to improve

environmental measures in line with international

standards.

• Supports Malaysia’s National Investment Aspirations,

which include the aim of strengthening ESG initiatives

• Enhanced environmental standards will improve

Malaysia’s attractiveness as an investment

destination.

• Higher environmental standards could mitigate

impacts of extreme weather events.



EXPAND YOUR BUSINESS 
GLOBALLY WITH 

MATRADE
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VISION

“Positioning Malaysia As A Globally Competitive Trading Nation”

MISSION

MATRADE is the National Trade Promotion Organisation in Malaysia, under the Ministry of

Investment, Trade and Industry (MITI), tasked to promote Malaysian products and
services overseas.

“Promoting Malaysia’s Enterprises To The World”

WHO WE ARE
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Cairo

Nairobi

Johannesburg

Lagos

Istanbul

Budapest

Kiev

Warsaw

Moscow

Frankfurt

Milan

Paris

Rotterdam

London

Sao Paulo

Buenos Aires

Santiago

Miami

New York

Mexico City

Los Angeles

Karachi

Singapore

Toronto
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35 Trade Offices      14 Marketing Offices
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Jakarta

Medan

Bangkok

Ho Chi Minh City

Hanoi
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Melbourne
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Almaty

Tashkent
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GLOBAL NETWORK
49 offices worldwide

Malaysia External Trade Development Corporation

6 Regional Offices:
1. Penang (Northern)
2. Kuala Terengganu (Eastern)
3. Johor Bharu (Southern)
4. Kota Kinabalu (Sabah)
5. Kuching (Sarawak)
6. Kuantan (Pahang)



PERJALANAN PENGEKSPORT BERSAMA MATRADE

Daftar 

bersama

KHIDMAT NASIHAT & 

LATIHAN
MENGUMPUL RISIKAN 

PASARAN

Akses

pasaran

eksport

PROG. PROMOSI 

EKSPORT

Belajar

tentang

eksport

Program

Khas 

MATRADE

Bantuan

kewanga

n

BANTUAN 

KEWANGAN

Dapat

lebih

banyak

jualan

eksport

JUARA

EKSPORT

Syarikat 

bersedia

untuk

mengeksp

ort

Syarikat 

sudah

mengeksp

ort

MD

G
SE

F

Berminat

untuk

mengekspo

rt

eTrad

e

PROGRAM KHAS 

MATRADE

Mencari

peluang

eksport

Nigeria Oil & Gas Market

EXPLORE EXPORT OPPORTUNITIES
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https://myexport.matrade.gov.my

Trade Leads

Product & Market 
Studies

MARKET ALERTS PREPARED BY

England to Ban Single-use Plastic from 1st October

2023
MATRADE London

Taiwan Ban on Biodegradable Plastic Tableware

Effective 1st August 2023
MATRADE Taipei

U.S Demand for Plastic Film Forecast to Reach

8.48 Billion Kilograms with Value of USD32.5 Billion

by 2026

MATRADE Los Angeles

Dutch Government to Ban Free Takeaway Single

Use Plastic Cups & Containers Effective July 2023
MATRADE Rotterdam

TRADE LEADS

Interested Products/Services Sourcing from 

Malaysia

Sourcing Country

Disposable Products South Korea

Kitchenware South Korea



North America
3

Sector

Lifestyle

Oil & Gas

Electric &

Electronic

Food &

Baverages

Buiding Materials

Services

Medical &

Pharmaceutical

Aerospace

Mix

No. Programmes

Export Promotion activities by Market 2023 

Machinery &

Equipment

Most of the activities will be in ASEAN (9) follow by East Asia (7), West Asia (6), Europe (5), Americas

(3) and South Asia (2). Central Asia, Africa and Oceania will have (1) activity for each market.

Africa

South Asia
1

2

Oceania 1

ASEAN9

Europe
5

Automotive

Note : 
1. Major trade shows in ASEAN, Europe, West Asia & East Asia also attract potential buyers regionally & globally.

East Asia
7

West Asia
6
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EXPORT FACILITATION

A financial 

assistance to 
partly defray the 

cost of export 

promotion by 
SMEs

MDG

Market 
Development Grant

A financial assistance 

to encourage 

Malaysian service 

providers to promote 
export of services

SEF

Services Export 

Fund

eTRADE

Programme to promote the adoption of e-commerce among
Malaysian companies to accelerate exports through
participation in cross border eCommerce platforms and to

enhance the presence of SMEs through digital marketing,
eCommerce training and online export promotion.

Onboarding Scheme
Digital Marketing 
& Training (DMT) 
Scheme
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Subject to availability of funds



BE A MATRADE MEMBER TODAY!
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ERAT is a quick, online system

designed for MATRADE members to

measure potential or prospect of

exporting their products or services.

23 questions

A- Company B- Product

ERAT will not only able to assess your 

export readiness but also assist to 

understand your:

Malaysia External Trade Development Corporation

FREE Registration to Enjoy 
Benefits to Go GLOBAL
as MATRADE Members



THANK YOU


